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FRONT  FACING 

 



MEDIA BRANDING
 

Who is the main
market?

 
What theme fits them?

 
James Taylor vs. AC/DC

 

 
 

https://www.youtube.com/watch?v=YbYXDNPloK4&list=PL8D8CD928E5298335
https://www.rocktape.com/


What are people typing into
their search bar to find
compression socks? 

 



Power of KeyWord Research 



Specificity 

Uniqueness

Why this Brand?

 

 

Unique Proposition 

Why choose the product?

Word Choice: 

ie: Healthy Veins, 

Signature Compression etc..

 



Social Media  
 

Carry Over from Overall Theme Approach 
Build Community through Storytelling 
Leverage Social Media 'Live Feed" Functions 
Community Interactivity
Alt Tags for Pictures
Instagram Video 
Email Campaigns?
Blog Consistency 

 
 
 



 

These Snapshots are brilliant - Use Them!!



 

BACK OFFICE  
 Website / SEO 



OVERVIEW BROKEN LINKS: 
www.lilytrotters.com:



FIXING WEBSITE GAPS = MORE CUSTOMERS 



KeyWords
Non Indexable Pages

*UA Code (Google Tag)?
Broken Links & Metatags

Titles, Headers, Descriptions 
KeyWords + Character Quotas 

Photo Alt Tags 
 
 

 



ALT - TAGGING PHOTOS



WEB BASED 
 ANALYTICS / DATA 

IS KEY



Google AdWords
 

Pay Per Click Advertising

A/B Split Testing to identify 
most effective keywords 

Translations into different languages

Research data driven strategies 



General Extra Thoughts 

 

Great product, story, and style!

 

What material is used & how can this story be shared (handmade)?

What makes them specific to woman?

 

Use slideshow or video on webpage to appeal to several markets. 

 

Social Media can be overwhelming - using HootSuite and similar 

platforms to ease this as well as use themes to organize campaigns.

 

Keep up regular schedule on Blogs 

***


